TRANSATLANTIC OPPC

_.__i-__, i~ = d ._,.- . : =
A [N S AR e el e = s
L T b s ol m#v TSRS, &

m o R mr;ﬁ.:" Hﬁﬁ *1l|iﬁl’t?ﬁ‘}. il i..'f.{i':z::f:; - ,f“ﬁﬁw $|!_‘,|Tﬁ ?*?. (Iﬁn'fw |F | i f‘; l‘ “, “ - ‘:; ;
T e ST PR

" e B




New Direct Flight
NYC - Aalborg

« New York Liberty Airport — AAL
opened in April 2023 and received a
lot of attention from the word go
(first direct route ever)

« New climate friendly aircraft (Airbus
A321 Long Range) seats 157
passengers

« Three weekly departures each way
during the summer season - will
reopen in summer 2024




National Campaign
Partnership

Destination NORD / Enjoy Nordjylland
campaigned during summer 2023 in
cooperation with AAL (Aalborg Airport),
Scandinavian Airlines, Invest in Coastal
Tourism, VisitDenmark and other North Danish
destinations

The Campaign focuses on gastronomy,
spectacular landscapes, "hygge” and the Danish
lifestyle — mostly relying on PR / press

US media such as Forbes, CNN, Vogue and
National Geographic stopped by

The campaign recently won a Magellan Award
Silver Medal (Travel Weekly) for outstanding
quality




How we market
Aalborg

"The little big city”

« A bustling city on the waterfront with
a strong industrial history that has
left a visible mark on the architecture

« A university town with a young
demographic

« Street art capital of the Nordics

« Art, gastronomy, shopping,
architecture, relaxation and "pulse”




A Conference City

« Aalborg has a strong tradition
for business events and
conferences

« Business accounts for an
estimated 50% of tourism in
Aalborg vs. 50 % leisure

 We are working strategically to
benefit from the green energy
sector, where Aalborg is at a
strong advantage




Becoming a Summer
Destination

Aalborg is not traditionally seen as a
summer destination neither
nationally nor internationally

We campaign to highlight the many
things to do in Aalborg in summer
and the possibilities near, by, on and
in the water

Highlighting the short distances to
beaches and smaller towns such as
Skagen

This year, we used cool local people
to guide our guests

Mad vores lokale guider

Samuel Kanu. Filmfotograf og
Aalborgenser

William Keerup. Ejer af Bread by
Kaerup

Henriette Svalgaard. Butiksejer og
Aalborgenser

Line Nerskov Davenport.
Udstillingsdirekter og Aalborgenser




Link to
Enjoy Nordjylland Video


https://dreambroker.com/channel/p47ohr99/38wsg1i0
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